BRAND GUIDELINES

ROEBEHIN RILH
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OVERVIEW

Introduction

Robbin Richh is a bold, modern streetwear label redefining how luxury s experienced.
Bilt from passion, it combi fort,

and premium g luxury
fashion accessible for everyone.

Core Values
« Affordability meets Luxury
« Sustainability without compromise

« Confidence, Creativity, and Exclusivity



ABOUT THE BRAND

Mission

To create luxury clothing that looks premium, feels comfortable, and
remains affordable—designed for modern, expressive youth
Vision

To become a globally recognized streetwear label known for limited
drops, high-end quality, and timeless design.

Core Values

+ Age:18-30

« Uifestyle: Socially active, trend-conscious
* Interests: Fashion, street culture, exclusivity

« Preferences: Trendwear, comfort, uniqueness

Brand Personality
« Tone: remium, Bold, Creative

« Descriptors: Luxury, Comfort, Trend-Driven



Full wordmark: Robbin Richh
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Clearspace

Minimum size
Ensure the ogo s oy legiie minimum gl sz 00 it

+ Do not stretch o distort  Avoid green or neon overlays

+ Do not apply drop shadows + Never place over visually complex backgrounds
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Robbinich srand Guideings
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COLOR
GRADIENT

between

two or more colors, creating depth and visual interest. It can be a powerful
\g brand identity
modern, lly in designs targeting youngs

#DB2327 #000000



STATIONARY

Brand
Letterhead




Image
Orientation




A BRIEF
SUMMARY

Robbin Richh is @ bold streetwear brand redefining luxury by making it affordable and wearable for the modern generation. Focused
on comfort, exclusivity, and premium style, it blends urban culture with timeless fashion. Every piece speaks confidence, creativity,
and the spirit of stand

Brand Consistency is Key Your brandis more than just alogo
s how your audence e, engoges,ond remembersRobbin e
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o oy comfor and creativiy.

CONTACTUS

www.robbinrich.com



